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The following is intended to outline our general product direction. It is intended for 

information purposes only, and may not be incorporated into any contract. It is not a 

commitment to deliver any material, code, or functionality, and should not be relied 

upon in making purchasing decisions. The development, release, and timing of any 

features or functionality described for Oracleôs products remains at the sole discretion 

of Oracle. 
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Oracle WebCenter 

Vision 
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Key Trends Impacting Your World 

Personalized 

Mobile 

Social 

Multi-Channel 

Consumerization 

Self-Service 

éAnd Your Usersô Expectations 
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Customers Employees 

 

Partners 

How are Organizations Adapting? 
Focus on Improving User Engagement 

To Differentiate, Drive Loyalty, Increase Revenue &  Improve Processes 
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How do You Engage Customers? 

Provide ñFacebook-likeò experience 

Engage consistently across their  

preferred channels 

Offer a personalized experience 

Innovate via online customer service 
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How do You Engage Employees? 

Provide anytime, anywhere access 

Offer intuitive tools & experience 

Enable them to easily find expertise and 

knowledge internally 

Improve their efficiency and effectiveness 
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How do You Engage Partners? 

Optimize information access via any device 

Provide self-service & visibility into processes 

Tighten relationship through collaborative tools 

Develop and grow a partner community 
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Transforming to a Social Business 

Adapting to achieve better 
business results 

In a continually connected, global 
environment 
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MASH-UPS 

Common Tools & Technologies Used 

RSS 
INSTANT MESSAGING 

FILE SHARING 

WEBSITES 

WIKIS 

BLOGS 

WEB CONFERENCING 

CONTENT MANAGEMENT 

ACTIVITY STREAMS 

COMPOSITE APPLICATIONS 

SOCIAL NETWORKING 

COLLABORATION 

WEB EXPERIENCE MANAGEMENT 

PORTALS 
TAGGING 

DISCUSSION FORUMS 
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The Challenge ï Implementing the Solution 
Typical Options Available 

COBBLE TOGETHER 
HIGH INTEGRATION COSTS 

COMPATIBILITY ISSUES 

TIME INTENSIVE 
RESOURCE INTENSIVE 

DOES NOT SCALE 

RATIONALIZE 
GOVERNANCE 

ENTERPRISE FIT? 
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The Ideal Solution 

ÅConnecting people and information ï 

powering social business 

ï Engage customers & build loyalty with 

personalized online experiences 

ï Innovate and differentiate with new processes 

and by offering new services online 

ï Quickly find expertise and knowledge  

ï Delight users with contextual, anytime, 

anywhere access to collaboration,  information 

& applications 

ÅScalable, secure, integrated, future-

proof 

A Complete, Feature-Rich, End to End Platform 


